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ADVICE: GLOBAL LANDSCAPING 







•Commodities & supplies 
•Client perceived quality
•Satisfaction
•Adherence / contraceptive 
continuation 
• Information via SMS, web or 
app-based, offline materials, 
CHW IPC, radio, digital 
messaging platforms
•Reminders, nudges, referrals
















•Decision support tools operate on either the client 
and provider as well as within and outside the 
health facility. 
•Within the health facility, decision support tools 
can be deployed as a provider job aid or as a 
counseling aid for the client and provider
Theory of change: FP events 
within a user’s health journey
Phase 1: FP decision support tools 
review
• Recognition that FP counseling is part of a 
larger longitudinal health journey in which 
the individual may seek to alternate between 
optimizing and minimizing fertility
• FP decision support tools guide users 
through choice sets at specific points in the 
health journey. Differs from:
– Unidirectional FP information (e.g., no client 
feedback)
– Method-specific decision aids
Methodology
• Published literature search
• Bibliography review
• Grey literature search 
• Expert consultation
Descriptive results 








Community Facility Digital Paper
IPC tool Other LMIC HIC
9 decision support tools included a 
pre-consultation primer







– Readiness to take action
• Community-based information
– Information via SMS, web or app-based, offline materials, CHW IPC, radio, digital 
messaging platforms
– Reminders, nudges, referrals
– Financial and non-financial incentives
• Health facility readiness
– Provider training 
– Commodities & supplies 
• Client-provider interaction
– Client perceived quality
– Satisfaction
– Adherence / contraceptive continuation 
How do contraceptive decision support 
tools discuss methods? [Review]
Attribute Included terms (similar attributes)
Mechanistic
Ease of use Effort, convenience
Return to fertility Reversibility, childbearing plans
Method effect
Efficacy ”perfect use”, “typical use”
Health effects STI/HIV risk, menstruation
Social / normative
Partner support Compliance/ involvement/ attitudes
Concealability Discreet, private
Practical
Cost (financial) Ability to pay, cost over time
Availability Where obtained, hours, location
CATEGORIES & SELECT ATTRIBUTES INFLUENCING CONTRACEPTIVE CHOICE
Wyatt KD, Anderson RT, Creedon D, Montori VM, Bachman J, Erwin P, et al. Women’s values in contraceptive choice: A systematic review of 
relevant attributes included in decision aids. BMC Womens Health. 2014;14(1):1–13. Available from: BMC Women’s Health
Phase 2: Human centered design of a 
pre-consultation HIV priming tool to 







USER TESTING LAUNCH 
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Rationale of HIV vulnerability 
assessments in family planning (FP)
• Inform method choice
• Help women self-assess whether they desire 
onward HIV services
Methodology for review of tools 
• Published literature search
• Grey literature search 
• PrEPWatch
• Stakeholder conversations 
Results
35 HIV VULNERABILITY ASSESSMENT TOOLS






• Sociodemographic characteristics 
• Economic characteristics 
• STIs 
• HIV services
• Sexual behaviors 
• Condom use 
• Transactional sex
• Alcohol and drug use
• Family planning and pregnancy
• Partner characteristics 
• Gender-based violence
• Perceptions, norms, beliefs, power 
• Social support
Results: Language style of the tools
• 23 tools are survey/questionnaire style (self-
administered or provider administered) 
• 12 tools are conversational
– Decision-support through a conversation, digital 
or face to face
– Client or provider-facing 






• Move away from scoring/categorizing 
• Move away from “risk” terminology 
• Language is key: translate domains into 
conversations
The Population Council conducts research 
and delivers solutions that improve lives 
around the world. Big ideas supported by 
evidence: It’s our model for global change.
Ideas. Evidence. Impact.
